
Telecom operators are 
turning to AI to improve 
profitability and enhance 
Customer Experience
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Telecom operators around the globe 
are facing similar headwinds: 

Telecom operators 
are among leaders 
in adopting AI

Unlocking insights by breaking down silos 

Even without siloes, 
AI usage still faces a 
long list of concerns: 

AI-powered telecom use cases today and tomorrow

Contact us for a product demo or consultation 
on how to elevate your business performance 
with the power of AI & Analytics.

Advanced analytics, including the use of machine learning/AI, is 
increasingly seen as a vital tool to assist boosting revenue growth, 
lowering costs, and improving customer experience (CX).

One of the most powerful assets telecom operators own is data, 
but its value is often not fully realized by the vertically integrated 
nature of legacy sources. 

Telecom operators are taking steps to break down their data silos.  
The objective of the "new way" is to leverage advanced analytics to 
perform real-time data analysis from multiple data sources to 
generate insights that enable proactive actions.

Once data silos have 
been broken, there is 
no shortage of use 
cases to pursue within 
the telecom domain. 

The most popular focus 
on network security, 
optimization and 
customer support 
operations.

The good news is that vendors are 
democratizing AI so that it does not require a 
heavy presence of data scientists to unlock 
latent data value across subsystems.

AI Adoption by Vertical
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Slowing or declining 
top-line growth 
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new services and 

ecosystems 

Competitive dynamics 
push down margins and 

drive the need for 
lower opex and capex to 
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Pressure is increasing to 
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experience to reduce 
churn & improve retention 
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